
The	impact	opportunity	of	trust	

and	personal	data	for	media

• Key considerations re. processing users’ personal data

• Opportunities and tools to deepen relationships with audiences 
based on trust and value



Key considerations

What is personal data?

For the purpose of the GDPR, which comes into effect 25 May 2018: 
‘personal data’ means any information relating to an identified or 
identifiable natural person (‘data subject’); an identifiable natural 
person is one who can be identified, directly or indirectly, in 
particular by reference to an identifier such as a name, an 
identification number, location data, an online identifier or to one or 
more factors specific to the physical, physiological, genetic, mental, 
economic, cultural or social identity of that natural person.



Key considerations

Principles: Article 5 of the GDPR states: 

https://gdpr-info.eu



Key considerations

• Consent
Consent under the GDPR must be a freely given, specific, informed and unambiguous indication of the individual’s 

wishes. There must be some form of clear affirmative action – or in other words, a positive opt-in – consent cannot be 
inferred from silence, pre-ticked boxes or inactivity. Consent has to be verifiable. 

Consent must also be separate from other terms and conditions, and you will need to provide simple ways for people to 
withdraw consent. 

You can rely on other lawful bases apart from consent – for example, where processing is necessary for the purposes of 
your organisation’s or a third party’s legitimate interests. But if you rely on individuals’ consent to process their data, 
make sure it will meet the GDPR standard on being specific, granular, clear, prominent, opt-in, properly documented and 
easily withdrawn. 



Key considerations

Individuals rights

https://ico.org.uk/for-organisations/data-protection-reform/overview-of-the-gdpr/individuals-rights/



Key considerations

Accountability and governance
The GDPR includes provisions that promote accountability and governance. These complement the 
GDPR’s transparency requirements. The GDPR requires you to show how you comply with the principles –
for example by documenting the decisions you take about a processing activity.

Governance measures such as privacy by design and privacy impact assessments (PIA) are now 
legally required in certain circumstances. Ultimately, these measures should minimise the risk of breaches 
and uphold the protection of personal data. 

Privacy by design
Under the GDPR, you have a general obligation to implement technical and organisational measures to show that 
you have considered and integrated data protection into your processing activities.



Build	audience	participation	

Be	transparent	and	have	an	open	dialogue	
about	your	process	and	intent

Use	‘user	journey’	tools	
and	mapping	exercises	

Opportunities and tools
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Opportunities and tools

Benefits of complying with the GDPR

• Improved targeting of marketing and communications 
• Greater customer / audience advocacy and word of mouth 
• Longer, more loyal valuable relationships
• Centralised information on b2b and b2c
• Centralised management and reporting of activity and impact data
• 360 degree unified view of customer / audience history and interests 
• Shared understanding of user journey and requirements
• Shared language and coherent working across all teams
• Enhanced audience and user-centric thinking
• Strategy development and decision making based on evidence (and intelligence of 

platform users)



Thank you!

@digicatapult / 

@girlondon

digitalcatapultcentre.org.uk

Say hi at our stand downstairs!


